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VPN Usage
Around the World 

25% of internet users 
have used a VPN in the past month ...on the following devices

Regional VPN Usage Top 10 MarketsVPN Usage Frequency
% OF VPN USERS WHO USE VPNS 
VIA THESE DEVICES…
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Preserving anonymity 
is a major motivation 
for North American 
VPN users, but access 
to better entertainment 
drives VPN usage in all 
other regions. 

Accessing restricted 
entertainment content 
and websites is key for 
VPN users.

VPNs are crucial to 
those who use them.
3 in 4 use them weekly 

VPN usage remains 
lower in Europe and 
North America.
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TV Behaviors
% OF VPN USERS WHO DO THE FOLLOWING VIA ANY DEVICE WEEKLY

Digital Content Purchases
% OF VPN USERS WHO PAID FOR THE FOLLOWING LAST MONTH
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HOW POPULAR ARE VPNS?
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25% Emerging markets 
lead for VPN usage.

Unless otherwise stated all figures are 
taken from Q2 2017 wave of research 
among 89,029 internet users aged 16-64 
across 40 countries. Among this cohort, 
18,354 were VPN Users - those who say 
they have used a Virtual Private Network 
(VPN) or Proxy Server in the past month. 

VPN users are most 
likely to be young, 
male and from the 
middle-income group.

VPN Users are big
consumers of online TV.
They’re 40% more likely to be watching 
subscription services weekly

VPN Users aren’t pirates.
77% are buying digital 
content each month.
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